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Reg. No.

I Semester B.Com. (Regular) Degree Examination, January/February - 2025
COMMERCE
Principles of Marketing
(CBCS NEP Scheme - Repeaters 21-22 Onwards)
Paper:1.3

Time : 2%, Hours Maximum Marks : 60
Instructions to Candidates:
1)  Answer all the Sections.

2)  Answer should be written completely either in English or in Kannada.

SECTION-A
PN — R

1. Answer any Five of the following sub-questions. Each sub-question carries Two
marks.

NS IRYTTL 9T LOB-TJROR 0O, FE NI-JBR AT woIRs.
(5x2=10)

a)  Whatis Market?
m&%% ROTTEN9

b)  Give the meaning of Micro Environment.
mge TOXRTT @C;SF&?.D& Qe&.

¢) WhoisaConsumer?
MBI DOTIBEIN?

d) Whatis Product Mix?
YOI, SNJED DOTBEI?
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e) Define Product Life Cycle.
WA BT TR, WYAVIR.

f) ~ Whatis Advertising?
2% F0TIERD?

~ g) Define Social Marketing.

TOET03F mdo%ég}ojama mémém.

SECTION-B
AN — WD

Answer any Four of the following questions. Each question carries Five marks.
3ENT IRPYRECe Wy, JJneR «vgdR. I& TJR o wosnd. (4x5=20) .

2

Briefly explain various functions of Marketing.
mdoé&éoda Aoy 6&&53?71%353& ﬁog@mﬁ QDWORO.

What are the important features of Marketing Segmentation?
mms% NPWR0D TEND ﬁééag smfo C3RR)R)?

Define Branding. Write any four characteristics of Branding.
LROBOTTE, TYATAR. LPORON'S CIRYTITWER TOLY, TOIVFLNRTTY, 2BCW0.

Briefly explain the different types of Packaging.
mé%ea%onfs NG mcsammel ROBToN DWOR.

Briefly explain any five recent developments in the field of Marketing.
BIRFELON'S CIPFYTOTTL 9T A&eess BITBRNTRY, BOZTN DFOR.
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SECTION-C
NN —

Answer any Two of the following questions . Each question carries Twelve marks.

$9NS CIRYTRTES F0 JIRA CvZ0. FS JIR RIS woIL.  (2x12=24)

7.  Define Marketing Mix. Explain various elements of Marketing Mix.
mma@g SNTEOTI), 23300A. VIRTBL, DT ARG WOBNTR, WIOA.

8. Whatis New Product Development? Explain various stages of new product.

TR SR @apw@% QNOTITENT BRX 3T, @@w@&éo:b DAT BOINTI), DTOR.

9. Give the meaning of Mobile Marketing. Write down various merits and demerits of
Mobile Marketing.

psle}iple] mdo%%oja @Gﬁ?‘ﬁa’n& Qe&. TOWO mdo%éoja NN BDNBRON DD D
@mmm@mﬁm 203000.

SECTION-D
N - B

Answer any One of the following question, which carries Six marks.

FNT OIRYTOTETR O0TH g%ﬁ O30, & g%ﬁ ST WOBNLL. (1x6=6)

10. Draft a report on Consumer behavior towards home appliances in your locality.

AT, TReSTY ﬁ&wo&@eﬁ 5»371@7% TOWORAT MOTIT TSRO 3B 20T
mc%osaab x@N

11. Analyse the Marketing Environment of any area and identify need, wants and purchasing
power of customers.

BRRTRTTR WO BReBTIS mdosé:% TORTT OB NJeRT [0 B
WOT NORET e3eR3B, @5553 e &r@@:o:)éoja *?mcwas:n 50&%300@02D®




